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TE#® R

MM RZZZHLNR (TER UCLA) HELTHERIEBRNE NELFINAR, FHHESTETSE

HIB R RNFZEIENTHEFNZITENERE. SURIBMERBEEARNT B, MTARRT

MRFRLVNEENS. BE. 8. ERAERE, TEEEEE, BHERIRI W AN

B, AhWeERSAE. FETNRRACHRE#HITREERNES, TRAERNMAEIRES,

RIBJ3k 1§ UCLA A M5 EHIES .

TE% R

o HWIATTAEMBHEFTILARNEFEMEEARATHERERRLE, AT UCLA HiRK
TR, EFIFCARANE N BRIT I SREE FR,

o FREHERRFGHE+TE. #RAFEVAR VTS HHERE Z AN REBZEADRIRHAX
THHEHEEMEIE., BFRARFEEEN. AREENTSHERETEAHEXDR

o Plonline WRRT, FTHIRTE, BERRITRNEEIL UCLA Afh A%,

o RERES. R3S, ERZUEMREMKRHNIRE

s EXMEXEALFERFTHMA MNLLES.

T E Yo gk

o REMMRFBHADBMEANAGE, FAEVNIREGEIMEEEHEFRLIESE, BRAREHRLE
FRAF RS

o EXNEXMMMARZBEANDBOEIMFLE, THAREHROETIR, FLESH AR B
PR
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ZH83: late June-Late Aug. | FXZ: late Sep-early Dec.
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F ) KEEH

MM KZEZHDR (TEIRUCLA) REENELHRRTNASHREREZ—, £2ER/TKREHSE
£, UCLABEAXHBZRE 11 MR Fh, R4 40000 %, B@IMNERZEFRRANFR, e
BREZFIMNFERZ—. UCLA NERERGZEEZEHAITMNRFNEREZ—. LEH 16 MBI
EVAHRBENRR, SFHAEREERSHREESMNNZESINZZRASEMES, BEIFE
RAMEZHER AT EZRZ—

BAADRAMELHE TR 6 MFEb, SIECGEFR, ZATRRFER, A FSETENNARZES
Be, XREl. ERMBUFEE, FEFRE CRMEFTRER, IRETE 8 Mk, BFEER, X
BEHREESR, S AAEESHR, HENGEEARMARLER, BEEFEFR, AERELLES
AT AR, FEFR, F/RTA*LIEER.

FRATEEMHZMIT, EXEAEBFRERZNZERZET, MBECRXTAY, HIBAERE.
UCLA Fr#Ef9 Westwood, ZEMHIRZEMERERS|INMNHXZ—, BB Westwood BIUHAM I, X
ERMEERE—NRARER. MEHER. BE. mi%. BYENSMHERNEE, 25 T0E
Hl. AMtEEXSRERHTHEE -2,

REHA

e 2021 US. News S KXZHZE 13 & o 2019 FHERHAKR. FBLEEHEEEL
e 2021 US. News XEHREANZHRE 20 F SNMRKFE—

e 2021 US. News &EXAITAKFHRE 15 o 2018 F QS KM Am W NHERHRE—

o 2019 EMHET K E RFHATIENFE 38 &
o 2019 FHMBHERRFFARFRMIIE 11 7

B=85 ) RBRS

1. REBRKREHRR
e Integrated Marketing Communications (4 3#4») (IMC B4&E$5£#8) (online)
RERR: KRREASBREIEHEEOME, 05 %, Rl A5 HES. B, BB
M. BIEEH. AHXRMEHE. REERERFE T MEE—" MCRERFE, HFEH
IMC #l & BE BEREDR
e Consumer Market Research (4 #43) (jE$E&ETHWE) (online)



SAF

RERER: MRBRME—2E. SANTERSTHEXNEHENT MR NRERRIEHE
EfTAMEMETZRHHEEM EREK. UEXRATREETEMRENHREIENTE FR
ERRENEIRDITIREEIN . R, RELARET T RAEME S/ NAE ML T)RER,
URZGMMRTTE. FE(TEEETRVRENRI, MXEREMRITEHEERE. 2
WHERTHIPSEIEFALFN, SHERRIFIEHERIEAERMD,

e Digital Marketing (4 24}) (¥t==&4%8) (online)

IRIERR: BN, HFERHEESMEFNETIEERK SRR V™R EHENE
EAR. ATEXMHNERHER FREERNRY, YSARTETHBEERENAE
1, URMEFEHIRELAEZRERE . XITRESAILERE T BT BN HAYHT T
BHRARATHEEARMPLATLHRENY ARFAHFHE, EEEEIEHEEMNEE
it EEREIEL TR L,

e Brand Management (4 #43) (FRIEEIE) (online)

REHER: RR. 2IMER— I RENAR. URFEMMEmINE R, EXEER
B, ZEREINERFNEEREIAR, WA SR SRR =ERREWE, 3
MEENRIEZIGT, THESENNENEEN. KMRETENLARELXROMR, mEH R,
MUERAFHE. . T SHREENNMEEEEN, I, FAMNEBRRMS I {TE
oY RINE @M. BRI/ EmREENMIERAEAMEVME. HthFHEHERMED LM
w7 BRERFSBERANXAE,

e Marketing Principles and Practices (4 #4) (T3 E#HF/REESEE) (online)

REER: KRBEMNGER. KEFTERSNAEREEHETE. XBRNGFIE. ZEEH
REBEMMPASWHOEFETS. e, BEMAREM NERE THWMR, & EHBAKE
MEEHEE MHERMEE, FHTRE UC RENKE,

e Internship in marketing and advertising (4 %4, %) (FTHEEMEHL)
IRIERR ZXIREATEZHN2ERET —ME, FEMiIRBRELIRMN—AE
FEE D 120 /NIRRT R A SRR i—3R BRI KB A0 Rt A RIE BIRTRAYIE
B2y, FEFTHEEREZMHTESINZESIIRE.

e Strategic Marketing (4 4, %{&) (E$5&kHg) (in person)

REHER . XNMNEREMHRETMUATFFELERERE, FEFTETRANMUNEERS
EHNEN AN EZSBREER NI ER MR IME T BN ENEEREUBEES KNS
KASHBRNE., FEARBETHEHEEE. THEHEEEAR. BHEESE. FMEm
WEHE. IERE. 2HERE, UREHEREEENFERTIRA.

2. FIFEI: online & LF3), FATTRRIBEECHMBEIHTREFS, MBRFERNEE, MYFREK
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online Z EER 8 & B A 2ER M E e A Jm o] lhdid 4 EK
k b == ) - =
%‘f’.ﬁ_\ﬂﬁ R

3. PGB RKILH:
o EMIMNREMNFIE, FERBRESNREN

Sample Certificate

¥HREFHAEL,
o EESIMERER LIRERER, FEEKR

BES. BFRALURMMAS AL S JCHAExensin

BRAE B, s
o W¥H. REARRUIEBEMMAERER QT —

Anrded wih Diatinceon

HpRFINT, FRENEZEETLHSEIA
o, aEERS.
o F IEBHANAHE. T

SBIMERS ) SAF 2GRS

SAF AFA4IRHEMEE. Hi5. ALIBFE M. Beyond Classroom Activities (£ £k #4321 R 55 T 1Lt
), ELREIFELETENRS, ZERIAFEMRKBNFM k. Beyond Classroom Activities &
SAF A% 5 SAF B 24 T VAR RIFEFITLIES), RMEREIHSTSUNR. BXUZR. IR
VABBREMARERE. EEFIPFLRRFEFENR.

SRS ) SEEEHAE

ZHMEHA: BRAEEE

MEMBHA: BaEEE

YEHA:

*  UCLA 2% FinE I E 2t A1E5% Summer Virtual Certificate (Marketing) & F;

o UCLA B34 FHipE 44T B % 1552 Fall Quarter Virtual Certificate (Marketing) 2 F;
o MEIMB BRI ASETE M. SAFT T RREBREBREN,


https://www.safchina.cn/fee-sheet-summer-university-of-california-los-angeles.pdf
https://www.safchina.cn/fee-sheet-university-of-california-los-angeles.pdf
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1. wEBEXEMG
o AXETMNEMHEHLEIXNTHEHBNBHEZE,
o GPAER: 2.85/40
o EBEHRREXR (E—BNT) : FEI&BT:80/H 2.:6.5/M%%:493/754% 450/iTEP: 3.9 /Duolingo: 100
/TEM 4/8: 60

2. EBEELEHE: 2 202258 28H /M 20228 B 27 H

3. HiEHE:
1) 151E SAF ENEREMESE (mardEiE) |

¢)]

2) BESHELESEE (SdEE) | FEER SAFIESEIMRKESMN L. HXMiES,
3) FALSAFEINIES TAESFFIRHIEME,

4) FASERERNSKIAERE (5EESAFHESE) ;

)

REERE, #TFEINEREAFE MESHITEEEMAETTIE.

L R ) EREEAD

SAF EfrI B FEHMAE

Bih: 021-31082454. 021-31082457. 13601838945, 15002166793

QQ #f: 614561039 (MREF AR TFENRFZ+E%, BHANUERKNFTEMNMES)
B HB: shanghai@safabroad.org

BM: https://www.safchina.cn/

SAF %ﬁ%’&ﬁ%"@ﬁ AEEI N BRI
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y



https://www.safchina.cn/how-it-works
https://sisfbrenderer-100287.campusnet.net/#/renderer/47
mailto:shanghai@safabroad.org
https://www.safchina.cn/

